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Midway US 52 Project Latitude: 35.968086

 Longitude: -80.222451

Site Type:  Radius Radius: 1.0 mile

Summary Demographics
2008 Population 1,943
2008 Households 790
2008 Median Disposable Income $40,547
2008 Per Capita Income $22,948

Industry Summary Demand Supply Leakage/Surplus Number of
(Retail Potential) (Retail Sales) Retail Gap Factor Businesses

Total Retail Trade and Food & Drink (NAICS 44-45, 722) $18,415,411 $10,444,419 $7,970,992 27.6 19
Total Retail Trade (NAICS 44-45) $15,932,885 $9,711,629 $6,221,256 24.3 16
Total Food & Drink (NAICS 722) $2,482,526 $732,790 $1,749,736 54.4 3

Demand Supply Leakage/Surplus Number of
Industry Group (Retail Potential) (Retail Sales) Retail Gap Factor Businesses
Motor Vehicle & Parts Dealers (NAICS 441) $3,884,488 $2,930,614 $953,874 14.0 6
   Automobile Dealers (NAICS 4411) $3,330,263 $1,614,443 $1,715,820 34.7 3
   Other Motor Vehicle Dealers (NAICS 4412) $424,117 $1,153,417 $-729,300 -46.2 2
   Auto Parts, Accessories, and Tire Stores (NAICS 4413) $130,108 $162,754 $-32,646 -11.1 1

 
Furniture & Home Furnishings Stores (NAICS 442) $693,700 $184,086 $509,614 58.1 1
   Furniture Stores (NAICS 4421) $522,294 $165,302 $356,992 51.9 1
   Home Furnishings Stores (NAICS 4422) $171,406 $18,784 $152,622 80.2 0

 
Electronics & Appliance Stores (NAICS 443/NAICS 4431) $342,916 $39,394 $303,522 79.4 1

 
Bldg Materials, Garden Equip. & Supply Stores (NAICS 444) $643,204 $78,564 $564,640 78.2 1
   Building Material and Supplies Dealers (NAICS 4441) $600,915 $0 $600,915 100.0 0
   Lawn and Garden Equipment and Supplies Stores (NAICS 4442) $42,289 $78,564 $-36,275 -30.0 1

 
Food & Beverage Stores (NAICS 445) $2,674,383 $500,482 $2,173,901 68.5 1
   Grocery Stores (NAICS 4451) $2,576,524 $500,482 $2,076,042 67.5 1
   Specialty Food Stores (NAICS 4452) $22,658 $0 $22,658 100.0 0
   Beer, Wine, and Liquor Stores (NAICS 4453) $75,201 $0 $75,201 100.0 0

 
Health & Personal Care Stores (NAICS 446/NAICS 4461) $500,957 $1,498,785 $-997,828 -49.9 1

 
Gasoline Stations (NAICS 447/4471) $2,489,239 $2,076,782 $412,457 9.0 1

 
Clothing and Clothing Accessories Stores (NAICS 448) $484,977 $126,933 $358,044 58.5 1
   Clothing Stores (NAICS 4481) $373,331 $126,933 $246,398 49.3 1
   Shoe Stores (NAICS 4482) $34,056 $0 $34,056 100.0 0
   Jewelry, Luggage, and Leather Goods Stores (NAICS 4483) $77,590 $0 $77,590 100.0 0

 
Sporting Goods, Hobby, Book, and Music Stores (NAICS 451) $34,341 $0 $34,341 100.0 0
   Sporting Goods/Hobby/Musical Instrument Stores (NAICS 4511) $17,862 $0 $17,862 100.0 0
   Book, Periodical, and Music Stores (NAICS 4512) $16,479 $0 $16,479 100.0 0

 

Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent 
by consumers at retail establishments. Supply and demand estimates are in current dollars. The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure 
of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the 
trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference 
between Retail Potential and Retail Sales. ESRI uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. 
Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector.

Source: ESRI and infoUSA®

http://www.esri.com/bao
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Midway US 52 Project Latitude: 35.968086

 Longitude: -80.222451

Site Type:  Radius Radius: 1.0 mile

Demand Supply Leakage/Surplus Number of
Industry Group (Retail Potential) (Retail Sales) Retail Gap Factor Businesses
General Merchandise Stores (NAICS 452) $1,841,218 $2,126,731 $-285,513 -7.2 1
   Department Stores Excluding Leased Depts.(NAICS 4521) $986,030 $0 $986,030 100.0 0
   Other General Merchandise Stores (NAICS 4529) $855,188 $2,126,731 $-1,271,543 -42.6 1

 
Miscellaneous Store Retailers (NAICS 453) $135,698 $149,258 $-13,560 -4.8 2
   Florists (NAICS 4531) $37,862 $126,940 $-89,078 -54.1 1
   Office Supplies, Stationery, and Gift Stores (NAICS 4532) $7,159 $0 $7,159 100.0 0
   Used Merchandise Stores (NAICS 4533) $10,150 $22,318 $-12,168 -37.5 1
   Other Miscellaneous Store Retailers (NAICS 4539) $80,527 $0 $80,527 100.0 0

 
Nonstore Retailers (NAICS 454) $2,207,764 $0 $2,207,764 100.0 0
   Electronic Shopping and Mail-Order Houses (NAICS 4541) $1,982,731 $0 $1,982,731 100.0 0
   Vending Machine Operators (NAICS 4542) $6,425 $0 $6,425 100.0 0
   Direct Selling Establishments (NAICS 4543) $218,608 $0 $218,608 100.0 0

 
Food Services & Drinking Places (NAICS 722) $2,482,526 $732,790 $1,749,736 54.4 3
   Full-Service Restaurants (NAICS 7221) $1,236,803 $657,514 $579,289 30.6 2
   Limited-Service Eating Places (NAICS 7222) $1,086,860 $75,276 $1,011,584 87.0 1
   Special Food Services (NAICS 7223) $60,525 $0 $60,525 100.0 0
   Drinking Places - Alcoholic Beverages (NAICS 7224) $98,338 $0 $98,338 100.0 0

 

 
       Leakage/Surplus Factor by Industry Subsector
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Midway US 52 Project Latitude: 35.968086
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Site Type:  Radius Radius: 1.0 mile

       Leakage/Surplus Factor by Industry Group
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Midway US 52 Project Latitude: 35.968086

 Longitude: -80.222451

Site Type:  Radius Radius: 2.0 mile

Summary Demographics
2008 Population 5,837
2008 Households 2,336
2008 Median Disposable Income $41,960
2008 Per Capita Income $23,597

Industry Summary Demand Supply Leakage/Surplus Number of
(Retail Potential) (Retail Sales) Retail Gap Factor Businesses

Total Retail Trade and Food & Drink (NAICS 44-45, 722) $56,020,778 $17,218,737 $38,802,041 53.0 31
Total Retail Trade (NAICS 44-45) $48,368,434 $16,171,210 $32,197,224 49.9 27
Total Food & Drink (NAICS 722) $7,652,344 $1,047,527 $6,604,817 75.9 4

Demand Supply Leakage/Surplus Number of
Industry Group (Retail Potential) (Retail Sales) Retail Gap Factor Businesses
Motor Vehicle & Parts Dealers (NAICS 441) $11,756,523 $4,051,213 $7,705,310 48.7 10
   Automobile Dealers (NAICS 4411) $10,111,623 $1,899,255 $8,212,368 68.4 4
   Other Motor Vehicle Dealers (NAICS 4412) $1,241,700 $1,728,796 $-487,096 -16.4 4
   Auto Parts, Accessories, and Tire Stores (NAICS 4413) $403,200 $423,162 $-19,962 -2.4 2

 
Furniture & Home Furnishings Stores (NAICS 442) $2,189,857 $236,681 $1,953,176 80.5 2
   Furniture Stores (NAICS 4421) $1,648,621 $187,843 $1,460,778 79.5 1
   Home Furnishings Stores (NAICS 4422) $541,236 $48,838 $492,398 83.4 1

 
Electronics & Appliance Stores (NAICS 443/NAICS 4431) $1,064,314 $65,152 $999,162 88.5 1

 
Bldg Materials, Garden Equip. & Supply Stores (NAICS 444) $1,947,031 $103,046 $1,843,985 89.9 2
   Building Material and Supplies Dealers (NAICS 4441) $1,821,728 $0 $1,821,728 100.0 0
   Lawn and Garden Equipment and Supplies Stores (NAICS 4442) $125,303 $103,046 $22,257 9.7 2

 
Food & Beverage Stores (NAICS 445) $8,119,061 $1,406,704 $6,712,357 70.5 2
   Grocery Stores (NAICS 4451) $7,815,620 $1,406,704 $6,408,916 69.5 2
   Specialty Food Stores (NAICS 4452) $68,897 $0 $68,897 100.0 0
   Beer, Wine, and Liquor Stores (NAICS 4453) $234,544 $0 $234,544 100.0 0

 
Health & Personal Care Stores (NAICS 446/NAICS 4461) $1,515,473 $2,550,457 $-1,034,984 -25.5 1

 
Gasoline Stations (NAICS 447/4471) $7,444,293 $3,783,345 $3,660,948 32.6 2

 
Clothing and Clothing Accessories Stores (NAICS 448) $1,511,870 $126,933 $1,384,937 84.5 1
   Clothing Stores (NAICS 4481) $1,161,114 $126,933 $1,034,181 80.3 1
   Shoe Stores (NAICS 4482) $106,221 $0 $106,221 100.0 0
   Jewelry, Luggage, and Leather Goods Stores (NAICS 4483) $244,535 $0 $244,535 100.0 0

 
Sporting Goods, Hobby, Book, and Music Stores (NAICS 451) $107,935 $0 $107,935 100.0 0
   Sporting Goods/Hobby/Musical Instrument Stores (NAICS 4511) $55,545 $0 $55,545 100.0 0
   Book, Periodical, and Music Stores (NAICS 4512) $52,390 $0 $52,390 100.0 0

 

Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent 
by consumers at retail establishments. Supply and demand estimates are in current dollars. The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure 
of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the 
trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference 
between Retail Potential and Retail Sales. ESRI uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. 
Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector.

Source: ESRI and infoUSA®

http://www.esri.com/bao
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Midway US 52 Project Latitude: 35.968086

 Longitude: -80.222451

Site Type:  Radius Radius: 2.0 mile

Demand Supply Leakage/Surplus Number of
Industry Group (Retail Potential) (Retail Sales) Retail Gap Factor Businesses
General Merchandise Stores (NAICS 452) $5,618,940 $3,662,625 $1,956,315 21.1 2
   Department Stores Excluding Leased Depts.(NAICS 4521) $3,033,384 $0 $3,033,384 100.0 0
   Other General Merchandise Stores (NAICS 4529) $2,585,556 $3,662,625 $-1,077,069 -17.2 2

 
Miscellaneous Store Retailers (NAICS 453) $407,152 $185,054 $222,098 37.5 4
   Florists (NAICS 4531) $112,142 $139,375 $-27,233 -10.8 2
   Office Supplies, Stationery, and Gift Stores (NAICS 4532) $23,075 $2,491 $20,584 80.5 0
   Used Merchandise Stores (NAICS 4533) $31,750 $34,159 $-2,409 -3.7 2
   Other Miscellaneous Store Retailers (NAICS 4539) $240,185 $9,029 $231,156 92.8 0

 
Nonstore Retailers (NAICS 454) $6,685,985 $0 $6,685,985 100.0 0
   Electronic Shopping and Mail-Order Houses (NAICS 4541) $6,054,947 $0 $6,054,947 100.0 0
   Vending Machine Operators (NAICS 4542) $20,246 $0 $20,246 100.0 0
   Direct Selling Establishments (NAICS 4543) $610,792 $0 $610,792 100.0 0

 
Food Services & Drinking Places (NAICS 722) $7,652,344 $1,047,527 $6,604,817 75.9 4
   Full-Service Restaurants (NAICS 7221) $3,804,039 $843,810 $2,960,229 63.7 3
   Limited-Service Eating Places (NAICS 7222) $3,345,692 $203,717 $3,141,975 88.5 1
   Special Food Services (NAICS 7223) $186,808 $0 $186,808 100.0 0
   Drinking Places - Alcoholic Beverages (NAICS 7224) $315,805 $0 $315,805 100.0 0

 

 
       Leakage/Surplus Factor by Industry Subsector
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Midway US 52 Project Latitude: 35.968086

 Longitude: -80.222451

Site Type:  Radius Radius: 2.0 mile

       Leakage/Surplus Factor by Industry Group
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Midway US 52 Project Latitude: 35.968086

 Longitude: -80.222451

Site Type:  Radius Radius: 3.0 mile

Summary Demographics
2008 Population 12,931
2008 Households 5,080
2008 Median Disposable Income $42,577
2008 Per Capita Income $23,994

Industry Summary Demand Supply Leakage/Surplus Number of
(Retail Potential) (Retail Sales) Retail Gap Factor Businesses

Total Retail Trade and Food & Drink (NAICS 44-45, 722) $124,597,564 $33,586,867 $91,010,697 57.5 51
Total Retail Trade (NAICS 44-45) $107,450,144 $30,656,659 $76,793,485 55.6 42
Total Food & Drink (NAICS 722) $17,147,420 $2,930,208 $14,217,212 70.8 9

Demand Supply Leakage/Surplus Number of
Industry Group (Retail Potential) (Retail Sales) Retail Gap Factor Businesses
Motor Vehicle & Parts Dealers (NAICS 441) $26,167,886 $5,331,739 $20,836,147 66.1 12
   Automobile Dealers (NAICS 4411) $22,495,566 $2,548,342 $19,947,224 79.6 5
   Other Motor Vehicle Dealers (NAICS 4412) $2,731,546 $2,180,972 $550,574 11.2 5
   Auto Parts, Accessories, and Tire Stores (NAICS 4413) $940,774 $602,425 $338,349 21.9 2

 
Furniture & Home Furnishings Stores (NAICS 442) $4,889,519 $518,581 $4,370,938 80.8 4
   Furniture Stores (NAICS 4421) $3,609,268 $413,255 $3,196,013 79.5 2
   Home Furnishings Stores (NAICS 4422) $1,280,251 $105,326 $1,174,925 84.8 2

 
Electronics & Appliance Stores (NAICS 443/NAICS 4431) $2,476,990 $146,702 $2,330,288 88.8 2

 
Bldg Materials, Garden Equip. & Supply Stores (NAICS 444) $4,352,062 $536,793 $3,815,269 78.0 3
   Building Material and Supplies Dealers (NAICS 4441) $4,064,122 $426,606 $3,637,516 81.0 1
   Lawn and Garden Equipment and Supplies Stores (NAICS 4442) $287,940 $110,187 $177,753 44.6 2

 
Food & Beverage Stores (NAICS 445) $18,115,035 $6,765,443 $11,349,592 45.6 3
   Grocery Stores (NAICS 4451) $17,448,142 $6,765,443 $10,682,699 44.1 3
   Specialty Food Stores (NAICS 4452) $158,455 $0 $158,455 100.0 0
   Beer, Wine, and Liquor Stores (NAICS 4453) $508,438 $0 $508,438 100.0 0

 
Health & Personal Care Stores (NAICS 446/NAICS 4461) $3,574,639 $3,267,460 $307,179 4.5 2

 
Gasoline Stations (NAICS 447/4471) $16,507,221 $8,131,642 $8,375,579 34.0 4

 
Clothing and Clothing Accessories Stores (NAICS 448) $3,636,033 $128,577 $3,507,456 93.2 1
   Clothing Stores (NAICS 4481) $2,797,901 $128,577 $2,669,324 91.2 1
   Shoe Stores (NAICS 4482) $282,527 $0 $282,527 100.0 0
   Jewelry, Luggage, and Leather Goods Stores (NAICS 4483) $555,605 $0 $555,605 100.0 0

 
Sporting Goods, Hobby, Book, and Music Stores (NAICS 451) $348,914 $15,060 $333,854 91.7 0
   Sporting Goods/Hobby/Musical Instrument Stores (NAICS 4511) $171,733 $15,060 $156,673 83.9 0
   Book, Periodical, and Music Stores (NAICS 4512) $177,181 $0 $177,181 100.0 0

 

Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent 
by consumers at retail establishments. Supply and demand estimates are in current dollars. The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure 
of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the 
trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference 
between Retail Potential and Retail Sales. ESRI uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. 
Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector.

Source: ESRI and infoUSA®

http://www.esri.com/bao
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Midway US 52 Project Latitude: 35.968086

 Longitude: -80.222451

Site Type:  Radius Radius: 3.0 mile

Demand Supply Leakage/Surplus Number of
Industry Group (Retail Potential) (Retail Sales) Retail Gap Factor Businesses
General Merchandise Stores (NAICS 452) $12,402,953 $5,217,033 $7,185,920 40.8 3
   Department Stores Excluding Leased Depts.(NAICS 4521) $6,801,072 $0 $6,801,072 100.0 0
   Other General Merchandise Stores (NAICS 4529) $5,601,881 $5,217,033 $384,848 3.6 3

 
Miscellaneous Store Retailers (NAICS 453) $1,035,024 $357,834 $677,190 48.6 8
   Florists (NAICS 4531) $250,344 $144,469 $105,875 26.8 2
   Office Supplies, Stationery, and Gift Stores (NAICS 4532) $131,134 $33,166 $97,968 59.6 1
   Used Merchandise Stores (NAICS 4533) $75,771 $70,863 $4,908 3.3 3
   Other Miscellaneous Store Retailers (NAICS 4539) $577,775 $109,336 $468,439 68.2 2

 
Nonstore Retailers (NAICS 454) $13,943,868 $239,795 $13,704,073 96.6 0
   Electronic Shopping and Mail-Order Houses (NAICS 4541) $12,532,211 $0 $12,532,211 100.0 0
   Vending Machine Operators (NAICS 4542) $94,038 $0 $94,038 100.0 0
   Direct Selling Establishments (NAICS 4543) $1,317,619 $239,795 $1,077,824 69.2 0

 
Food Services & Drinking Places (NAICS 722) $17,147,420 $2,930,208 $14,217,212 70.8 9
   Full-Service Restaurants (NAICS 7221) $8,225,213 $1,886,768 $6,338,445 62.7 7
   Limited-Service Eating Places (NAICS 7222) $7,709,512 $995,960 $6,713,552 77.1 2
   Special Food Services (NAICS 7223) $471,257 $0 $471,257 100.0 0
   Drinking Places - Alcoholic Beverages (NAICS 7224) $741,438 $47,480 $693,958 88.0 0

 

 
       Leakage/Surplus Factor by Industry Subsector
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Midway US 52 Project Latitude: 35.968086

 Longitude: -80.222451

Site Type:  Radius Radius: 3.0 mile

       Leakage/Surplus Factor by Industry Group
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Midway US 52 Project Latitude: 35.968086

 Longitude: -80.222451

Site Type:  Radius Radius: 1.0 mile

Summary 2000 2008 2013

     Population 1,783 1,943 2,044

     Households 717 790 834

     Families 548 590 617

     Average Household Size 2.49 2.46 2.45

     Owner Occupied HUs 623 683 713

     Renter Occupied HUs 94 107 122

     Median Age 40.4 42.9 44.5

Trends: 2008-2013 Annual Rate Area State National

     Population 1.02% 1.79% 1.23%

     Households 1.09% 1.9% 1.26%

     Families 0.9% 1.67% 1.05%

     Owner HHs 0.86% 1.69% 1.07%

     Median Household Income 2.59% 3.55% 3.19%

2000 2008 2013

Households by Income Number Percent Number Percent Number Percent

     < $15,000 106 15.0% 87 11.0% 79 9.5%

     $15,000 - $24,999 78 11.0% 68 8.6% 70 8.4%

     $25,000 - $34,999 87 12.3% 85 10.8% 77 9.2%

     $35,000 - $49,999 122 17.3% 121 15.3% 111 13.3%

     $50,000 - $74,999 178 25.2% 241 30.5% 258 31.0%

     $75,000 - $99,999 95 13.5% 118 15.0% 144 17.3%

     $100,000 - $149,999 32 4.5% 52 6.6% 76 9.1%

     $150,000 - $199,000 7 1.0% 12 1.5% 9 1.1%

     $200,000+ 1 0.1% 5 0.6% 9 1.1%

     Median Household Income $45,751 $53,127 $60,362

     Average Household Income $48,688 $56,742 $61,587

     Per Capita Income $19,850 $22,948 $25,005

2000 2008 2013

Population by Age Number Percent Number Percent Number Percent

     0 - 4 104 5.8% 113 5.8% 112 5.5%

     5 - 9 104 5.8% 118 6.1% 119 5.8%

     10 - 14 111 6.2% 118 6.1% 133 6.5%

     15 - 19 113 6.3% 102 5.2% 119 5.8%

     20 - 24 76 4.3% 82 4.2% 76 3.7%

     25 - 34 235 13.2% 208 10.7% 188 9.2%

     35 - 44 282 15.8% 297 15.2% 293 14.3%

     45 - 54 281 15.7% 312 16.0% 336 16.4%

     55 - 64 250 14.0% 280 14.4% 309 15.1%

     65 - 74 146 8.2% 202 10.4% 212 10.4%

     75 - 84 69 3.9% 91 4.7% 116 5.7%

     85+ 14 0.8% 25 1.3% 33 1.6%

2000 2008 2013

Race and Ethnicity Number Percent Number Percent Number Percent

     White Alone 1,549 86.9% 1,635 84.2% 1,685 82.5%

     Black Alone 206 11.6% 262 13.5% 296 14.5%

     American Indian Alone 8 0.4% 9 0.5% 11 0.5%

     Asian Alone 1 0.1% 3 0.2% 4 0.2%

     Pacific Islander Alone 0 0.0% 0 0.0% 0 0.0%

     Some Other Race Alone 12 0.7% 22 1.1% 32 1.6%

     Two or More Races 7 0.4% 11 0.6% 15 0.7%

     Hispanic Origin (Any Race) 40 2.2% 64 3.3% 85 4.2%

Data Note:  Income is expressed in current dollars.

Source:  U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2008 and 2013.

http://www.esri.com/bao
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Midway US 52 Project Latitude: 35.968086

 Longitude: -80.222451

Site Type:  Radius Radius: 1.0 mile

Trends 2008-2013

 Area
 State
 U.S.

Population Households Families Owner HHs Median HH Income
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Midway US 52 Project Latitude: 35.968086

 Longitude: -80.222451

Site Type:  Radius Radius: 2.0 mile

Summary 2000 2008 2013

     Population 5,376 5,837 6,159

     Households 2,130 2,336 2,476

     Families 1,633 1,750 1,838

     Average Household Size 2.52 2.50 2.49

     Owner Occupied HUs 1,845 2,013 2,107

     Renter Occupied HUs 285 324 369

     Median Age 38.0 40.6 42.3

Trends: 2008-2013 Annual Rate Area State National

     Population 1.08% 1.79% 1.23%

     Households 1.17% 1.9% 1.26%

     Families 0.99% 1.67% 1.05%

     Owner HHs 0.92% 1.69% 1.07%

     Median Household Income 2.13% 3.55% 3.19%

2000 2008 2013

Households by Income Number Percent Number Percent Number Percent

     < $15,000 232 11.1% 210 9.0% 200 8.1%

     $15,000 - $24,999 269 12.9% 171 7.3% 160 6.5%

     $25,000 - $34,999 236 11.3% 250 10.7% 240 9.7%

     $35,000 - $49,999 366 17.6% 401 17.2% 360 14.5%

     $50,000 - $74,999 572 27.5% 683 29.2% 742 30.0%

     $75,000 - $99,999 263 12.6% 397 17.0% 468 18.9%

     $100,000 - $149,999 129 6.2% 184 7.9% 256 10.3%

     $150,000 - $199,000 9 0.4% 26 1.1% 28 1.1%

     $200,000+ 7 0.3% 15 0.6% 23 0.9%

     Median Household Income $47,320 $55,235 $61,359

     Average Household Income $50,542 $58,960 $63,601

     Per Capita Income $20,249 $23,597 $25,576

2000 2008 2013

Population by Age Number Percent Number Percent Number Percent

     0 - 4 354 6.6% 380 6.5% 384 6.2%

     5 - 9 366 6.8% 386 6.6% 391 6.3%

     10 - 14 339 6.3% 375 6.4% 411 6.7%

     15 - 19 342 6.4% 321 5.5% 367 6.0%

     20 - 24 230 4.3% 243 4.2% 237 3.8%

     25 - 34 783 14.6% 692 11.9% 649 10.5%

     35 - 44 917 17.1% 926 15.9% 903 14.7%

     45 - 54 817 15.2% 944 16.2% 1,012 16.4%

     55 - 64 643 12.0% 795 13.6% 918 14.9%

     65 - 74 383 7.1% 500 8.6% 544 8.8%

     75 - 84 163 3.0% 214 3.7% 262 4.3%

     85+ 40 0.7% 61 1.0% 83 1.3%

2000 2008 2013

Race and Ethnicity Number Percent Number Percent Number Percent

     White Alone 5,016 93.3% 5,352 91.7% 5,583 90.6%

     Black Alone 283 5.3% 362 6.2% 410 6.7%

     American Indian Alone 21 0.4% 24 0.4% 28 0.5%

     Asian Alone 7 0.1% 13 0.2% 19 0.3%

     Pacific Islander Alone 0 0.0% 0 0.0% 0 0.0%

     Some Other Race Alone 23 0.4% 45 0.8% 66 1.1%

     Two or More Races 27 0.5% 41 0.7% 54 0.9%

     Hispanic Origin (Any Race) 88 1.6% 144 2.5% 193 3.1%

Data Note:  Income is expressed in current dollars.

Source:  U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2008 and 2013.

http://www.esri.com/bao
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Midway US 52 Project Latitude: 35.968086

 Longitude: -80.222451

Site Type:  Radius Radius: 2.0 mile

Trends 2008-2013

 Area
 State
 U.S.

Population Households Families Owner HHs Median HH Income
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Midway US 52 Project Latitude: 35.968086

 Longitude: -80.222451

Site Type:  Radius Radius: 3.0 mile

Summary 2000 2008 2013

     Population 11,388 12,931 13,763

     Households 4,418 5,080 5,432

     Families 3,415 3,825 4,049

     Average Household Size 2.57 2.54 2.53

     Owner Occupied HUs 3,844 4,387 4,635

     Renter Occupied HUs 574 692 796

     Median Age 38.3 41.4 43.2

Trends: 2008-2013 Annual Rate Area State National

     Population 1.25% 1.79% 1.23%

     Households 1.35% 1.9% 1.26%

     Families 1.14% 1.67% 1.05%

     Owner HHs 1.11% 1.69% 1.07%

     Median Household Income 1.99% 3.55% 3.19%

2000 2008 2013

Households by Income Number Percent Number Percent Number Percent

     < $15,000 462 10.4% 411 8.1% 395 7.3%

     $15,000 - $24,999 545 12.3% 385 7.6% 352 6.5%

     $25,000 - $34,999 545 12.3% 539 10.6% 507 9.3%

     $35,000 - $49,999 765 17.2% 890 17.5% 827 15.2%

     $50,000 - $74,999 1,215 27.4% 1,416 27.9% 1,557 28.7%

     $75,000 - $99,999 523 11.8% 894 17.6% 1,057 19.5%

     $100,000 - $149,999 332 7.5% 441 8.7% 602 11.1%

     $150,000 - $199,000 27 0.6% 62 1.2% 74 1.4%

     $200,000+ 21 0.5% 43 0.8% 61 1.1%

     Median Household Income $47,571 $55,961 $61,769

     Average Household Income $51,706 $60,552 $65,295

     Per Capita Income $20,493 $23,994 $25,990

2000 2008 2013

Population by Age Number Percent Number Percent Number Percent

     0 - 4 697 6.1% 778 6.0% 793 5.8%

     5 - 9 794 7.0% 801 6.2% 819 6.0%

     10 - 14 769 6.8% 825 6.4% 882 6.4%

     15 - 19 742 6.5% 765 5.9% 826 6.0%

     20 - 24 470 4.1% 587 4.5% 596 4.3%

     25 - 34 1,528 13.4% 1,448 11.2% 1,449 10.5%

     35 - 44 2,107 18.5% 2,010 15.5% 1,897 13.8%

     45 - 54 1,718 15.1% 2,271 17.6% 2,426 17.6%

     55 - 64 1,293 11.4% 1,741 13.5% 2,117 15.4%

     65 - 74 836 7.3% 1,069 8.3% 1,177 8.6%

     75 - 84 351 3.1% 499 3.9% 595 4.3%

     85+ 82 0.7% 136 1.1% 184 1.3%

2000 2008 2013

Race and Ethnicity Number Percent Number Percent Number Percent

     White Alone 10,532 92.5% 11,719 90.6% 12,290 89.3%

     Black Alone 654 5.7% 863 6.7% 993 7.2%

     American Indian Alone 39 0.3% 49 0.4% 57 0.4%

     Asian Alone 31 0.3% 54 0.4% 73 0.5%

     Pacific Islander Alone 2 0.0% 3 0.0% 4 0.0%

     Some Other Race Alone 59 0.5% 128 1.0% 196 1.4%

     Two or More Races 71 0.6% 114 0.9% 148 1.1%

     Hispanic Origin (Any Race) 175 1.5% 319 2.5% 447 3.2%

Data Note:  Income is expressed in current dollars.

Source:  U.S. Bureau of the Census, 2000 Census of Population and Housing. ESRI forecasts for 2008 and 2013.

http://www.esri.com/bao
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Midway US 52 Project Latitude: 35.968086

 Longitude: -80.222451

Site Type:  Radius Radius: 3.0 mile

Trends 2008-2013

 Area
 State
 U.S.

Population Households Families Owner HHs Median HH Income
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  COMMERCIAL DESIGN GUIDELINES AND STANDARDS 

IV. COMMERCIAL DESIGN GUIDELINES AND 
STANDARDS 

A. SITE PLANNING 

1. Intent 
These guidelines and standards are intended to encourage an orderly and logical 
pattern of commercial development that is easily recognized by local residents, and 
that enhances the convenience and livability of Overland Park.  It is also the intent 
that these guidelines and standards encourage forethought and consideration of 
both a development's external relationships as well as its internal organization.   

 

2. Required Scope of Development Plans 

a. Intent 

The design issues inherent in commercial development are generally easier to 
resolve if the full extent of commercial development at a particular location is 
dealt with as one unified project, rather than split into a number of isolated 
projects.  Although ownership patterns may limit the degree to which large 
parcels can be assembled, preliminary development plans should contain all 
contiguous land under the developer’s control, including land that is zoned for 
uses other than commercial.  Cooperative planning between adjacent property 
owners is encouraged and may, in some cases, be required. 

b. Design Guidelines and Standards 

Preliminary development or site plans for new commercial development subject 
to these Commercial Design Guidelines and Standards shall include the full 
development of the site, even where final development will be phased.  The 
preliminary development plan or site plan shall show all contiguous land under 
the applicant's control, including land that is zoned for uses other than 
commercial. 

3. Preservation of Natural Features 

a. Intent 

Mature trees, rolling topography, streams and natural drainage ways are a few 
of the elements that contribute to the distinct character of Overland Park.  
Preserving these significant natural features enhances the local character as well 
as protects such features' important natural functions, including stormwater 
management, air purification, and provision of shade.  New development shall 
work with the natural environment by preserving and integrating natural 
features, including mature trees, where feasible. 
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  COMMERCIAL DESIGN GUIDELINES AND STANDARDS 

b. Design Guidelines and Standards 

i. General Guidelines for Integration:  New commercial development should 
integrate existing natural features, required open space, and existing historic 
structures or cultural resources located on-site into the overall design and 
layout of the development.  Existing natural features, as well as the required 
common open space, should be used to create site amenities and provide 
physical separators and buffers from adjacent development, where needed.   

ii. Protection of Stream Corridors and Wetlands: 

(a) Perennial streams, wetlands, and their riparian corridors shall be 
incorporated into site plans and site designs as major amenities, with 
trails, seating, and appropriate supplemental vegetation.  Buildings, 
parking areas, and other structures should be set back from such 
features a sufficient distance to ensure their continued quality and 
natural functions. 

(b) As part of the submittal requirements for commercial development 
subject to these Commercial Design Guidelines and Standards, 
applicants shall evidence compliance with all applicable federal, state, 
and city laws and regulations related to preservation and protection of 
stream corridors and wetlands. 

iii. Preservation of Existing Trees and Vegetation/Mitigation for Removal: 

(a) Tree Survey/Plan Requirement.  Developers shall submit an existing tree 
survey and preservation plan to show compliance with these guidelines 
and standards.  The extent of 
the survey required shall be 
determined by staff. 

(b) General Guideline.  Existing 
trees and vegetation should 
be preserved whenever 
possible to act as buffers 
between adjoining 
developments and as site 
amenities within the 
commercial development. 

(c) Significant Trees: 

(1) On sites with existing, 
mature trees, at least 
twenty percent (20%) of 
significant trees shall be preserved or transplanted on site, to the 
maximum extent practicable.  For purposes of this section, 
"significant" trees include the following: 

Figure 3—Existing trees and vegetation should be 
preserved whenever possible to act as buffers 
between adjoining developments and as site 
amenities within the commercial development. 

(a) Deciduous trees with twelve inch (12”) minimum caliper; 

(b) Evergreen trees twelve feet (12’) or more in height; or 

(c) Groups or stands of ten (10) or more trees with a minimum 
caliper of six inches (6”). 
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  COMMERCIAL DESIGN GUIDELINES AND STANDARDS 

(2) At the time of preliminary plan approval, trees, which cannot 
practicably be preserved or transplanted, may be required to be 
replaced according to the standards in subsection 3.b.iii.f (Tree 
Replacement) below. 

(3) Significant trees in appropriate locations, such as along drainages 
and along the perimeter of the site should be used to fulfill 
landscaping or buffering requirements under these Commercial 
Design Guidelines and Standards or under the UDO. 

(d) Other Existing Trees and Vegetation.  Any existing vegetation or non-
significant trees that are in appropriate locations, in sufficient quantities, 
and of acceptable quality to be used to fulfill transition, landscaping, or 
buffering requirements under these Commercial Design Guidelines and 
Standards, or under the UDO, shall be preserved to the maximum extent 
practicable. 

(e) State of Preserved Trees and Vegetation.  All preserved trees and 
vegetation shall be healthy and free of mechanical injury. 

(f) Tree Replacement.  If a significant tree designated to be preserved is 
removed or substantially damaged during clearing, grading, or 
construction, the developer shall replace the removed or damaged tree 
with new trees.  Replacement trees shall be the same or similar species 
to the trees removed or damaged, or alternately a species native to 
Johnson County and approved by the city.  For every one inch (1”) of 
tree caliper removed or damaged, the applicant or developer shall: 

(1)  install two inches (2”) of replacement tree caliper; or 

(2) with the city’s concurrence, contribute an equivalent sum to the 
city’s tree replacement fund. 

(g) Tree Protection during Construction: 

(1) Significant trees shall be protected during construction with the 
erection of barrier fencing. 

(2) Grading shall be avoided within the root area or drip line of any 
existing preserved trees. 

4. Land Disturbance (Grading and Retaining Walls) 

a. Intent  

The natural rolling and vegetated topography is a key element in distinguishing 
Overland Park and defining its character.  Wherever possible, new development 
should respect and maintain the natural topography on a site through sensitive 
site organization and minimizing land disturbance.  Extensive grading or 
unusual site improvements (e.g., large retaining walls) to force a preconceived 
design onto a particular piece of property is strongly discouraged.  Modifying the 
design of a commercial development to fit the site generally results in a reduced 
potential for environmental problems and an improved level of visual interest 
and variety.  
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  COMMERCIAL DESIGN GUIDELINES AND STANDARDS 

b. Design Guidelines and Standards 

i. Prior Approval of Land Disturbance.  Where significant topographical issues 
are identified at a preapplication conference (for example, substantial 
differences in grade on site), the city may require the applicant to submit a 
preliminary grading plan.  As applicable, no grading, excavation, or 
tree/vegetation removal shall occur on a site, whether to provide for a 
building site, for on-site utilities or services, or for any roads or driveways, 
before the city’s approval of such preliminary grading plan.  

ii. Respect the Natural Topography.  To the maximum extent feasible, the 
layout of commercial developments shall follow and respect the natural 
topography of the site.  Berms, channels, swales, and similar man-made 
changes to the landscape shall be designed and graded to be an integral 
part of the natural landscape and to provide a smooth transition in changes 
of slope. 

iii. Limits on Graded or Filled Man-Made Slopes.  The maximum slope of any 
man-made slope shall be 3:1.  
Retaining walls shall comply with 
the requirements for retaining 
walls set forth in this subsection.  

iv. Site Drainage Patterns.  Site 
drainage patterns shall be 
designed to prevent concentrated 
surface drainage from collecting 
on, and flowing across pedestrian 
paths, walks, and sidewalks. 

v. Retaining Walls. 

(a) Use of retaining walls is 
encouraged to reduce the 
steepness of man-made 
slopes and to provide planting 
pockets or terraces for 
revegetation and 
landscaping.   

(b) Retaining walls may be 
permitted to support steep 
slopes but shall not exceed 
five feet (5’) in height from the finished grade. 

Figure 4—The width of the terrace 
between any two 5-foot retaining walls 
shall be a minimum of 4 feet with a 
maximum slope of 3:1. 

(c) Terracing shall be limited to four tiers.  The width of the terrace between 
any two 5-foot retaining walls shall be a minimum of four feet (4’) with a 
maximum slope of 3:1.  Terraces created between retaining walls shall 
be permanently landscaped or revegetated. 

(d) Retaining walls shall be stacked natural stone or faced with stone or 
earth-colored materials, or a material compatible with the primary 
building materials.  Railroad ties, timber, and gabion-type retaining walls 
are prohibited. 
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(e) All retaining walls shall comply with the building code currently adopted 
by the city, except that when any provision of this subsection conflicts 
with any provision set forth in the building code, the more restrictive 
provision shall apply. 

B. SITE LAYOUT/DEVELOPMENT PATTERN (INCLUDING BUILDING 
ORIENTATION) 

1. Intent  
Site layout and building orientation often define the focus of activity that occurs at 
the front door or along the street.  These standards are intended to use site 
planning and building orientation in order to: 

a. Create a sense of place for users and passers-by;  

b. Ensure that buildings relate appropriately to surrounding developments and 
streets and create a cohesive visual identity and attractive street scene;  

c. Ensure that site circulation promotes contiguous pedestrian and vehicle 
circulation patterns;  

d. Ensure that parking areas provide safe and efficient access to buildings; and 

e. Create a unique and identifiable image for development in Overland Park. 

2. Location of Parking 
In order to reduce the scale of the paved surfaces and to shorten the walking 
distance between the parked car and the building, off-street parking for all 
commercial developments shall be located according to one of the following 
options:  

a. A minimum of thirty  
percent (30%) of the off- 
street surface parking  
spaces provided for all  
uses contained in the  
development’s primary  
building shall be located  
other than between the  
front façade of the  
primary building and the  
primary abutting street  
(e.g., to the rear or side  
of the primary  
building(s)); or 

 
 
 

Figure 5—A minimum of 30% of the off-street surface parking spaces 
provided for all uses contained in the development’s primary building shall be 
located other than between the front façade of the primary building and the 
primary abutting street (e.g., to the rear or side of the primary building(s)). 
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b. More than seventy percent (70%) of the off-street surface parking spaces 
provided for all uses contained in the development’s primary building may be 
located between the front façade of the primary building(s) and the primary 
abutting street, provided the amount of interior and perimeter parking lot 
landscaping required by section IV.G.4. (Parking Lot Landscaping) below is 
increased by fifty percent (50%). 

 

Figure 6—In this development pattern, a side "main street” off the primary abutting 
street is the core and focus of the center.  Buildings are closely spaced and front 
directly on this "main street.”  The majority of parking is typically on the interior of the 
block behind the buildings, although parallel or angled parking could be allowed 
along the "main street.”  The "main street” could be intersected by smaller side streets 
providing access to other uses on the parcel. 
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3. Multiple-Building Developments   

a. Applicability 

When there is more than one (1) building in a commercial development, the 
development shall comply with the following standards, except that multiple-
building developments located at the intersection of two thoroughfare streets 
shall comply instead with the standards stated in subsection IV.B.5. (Site Layout 
and Building Orientation at Two Intersecting Thoroughfare Streets) below. 

b. Site Layout and Building Orientation 

All primary and pad site buildings shall be arranged and grouped so that their 
primary orientation complements adjacent, existing development and either: 
i. Frames the corner of an adjacent street intersection; 

ii. Frames and encloses a "main street" pedestrian and/or vehicle access 
corridor within the development site;  

iii. Frames and encloses on at least three sides parking areas, public spaces, or 
other site amenities. 

iv. Alternatives.  An applicant may submit an alternative development pattern, 
provided such pattern achieves the intent of the above standards and this 
section.  Strictly linear or "strip commercial" development patterns shall be 
avoided. 

Figure 7—In this development pattern, most buildings front directly 
on the street and define a clear edge.  The pad site on the corner 
makes a strong architectural statement and announces the center.  
Parking is typically on the interior of the block. 
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4. Single-Building Developments  

a. Applicability 

Unless part of a larger planned development or commercial center, when there 
is only one (1) building in a proposed commercial development, the 
development shall 
comply with the 
following standards, 
except that single-
building developments 
located at the 
intersection of two 
thoroughfare streets 
shall comply instead with 
the standards stated in 
subsection IV.B.5. (Site 
Layout and Building 
Orientation at Two 
Intersecting 
Thoroughfare Streets) 
below. 

b. Single-Tenant Building 

Unless part of a larger 
planned development or 
commercial center, 
when there is only one 
(1) building in a 
proposed commercial 
development that will be 
occupied by a single 
tenant, such building shall be oriented toward the primary abutting street and 
shall otherwise comply with standard B.2.a. (Location of Parking) above.  Deep 
setbacks behind large expanses of parking areas or vacant land shall be 
avoided. 

Figure 8—This development pattern uses 
buildings to frame an internal open space or 
plaza to give the center focus.  Primary 
buildings orient to the plaza.   

c. Multi-Tenant Building 

Unless part of a larger planned development or commercial center, when there 
is only one (1) building in a proposed commercial development that will be 
occupied by multiple tenants, at least fifty percent (50%) of the building's 
"active" wall shall be oriented toward the primary abutting street and shall 
otherwise comply with standard B.2.a. (Location of Parking) above.  Deep 
setbacks behind large expanses of parking areas or vacant land shall be 
avoided.  For purposes of this standard, the "active" wall shall be the side of the 
building containing the majority of storefronts, customer entrances, and 
windows. 
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5. Site Layout and Building Orientation at Two Intersecting Thoroughfare 
Streets  

a. Intent 

Major intersections of commercial activity in Overland Park need special 
attention so that all four corners are linked and function as a whole, and so that 
a sense of place and "arrival" unique to Overland Park is created.   

b. Applicability 

All new office, and commercial developments located at the intersection of two 
thoroughfare (arterial) streets shall comply with this subsection's site layout and 
building orientation standards. 

c. Site Layout and Building Orientation 

To the maximum extent practicable, within each intersection quadrant, primary 
buildings and/or pad site buildings shall be arranged to orient to the 
thoroughfare streets and to frame the corner at the intersection of the two 
thoroughfares.  Deep building setbacks behind large expanses of parking areas 
or vacant land shall be avoided. 
i. A minimum of sixty percent (60%) of all thoroughfare street frontages shall 

be occupied by:  

(a) building frontage; 

(b) decorative architectural walls (no higher than three feet (3’)); 

(c) landscaped entryway signage or features; 

(d) required focal point; and/or 

(e) site amenities.   

See subsections B.5.d. (Focal Point Required) and B.8. (Site Amenities) 
below.  The remaining forty percent (40%) of thoroughfare street frontage 
may be occupied by parking areas as limited by subsections A.5.c.ii. and 
A.5.c.iii. below and subsection B.2.a. (Location of Parking) above, or by 
breaks for vehicle or pedestrian access. 
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Figure 9— On four corners of a thoroughfare/thoroughfare street intersection, 
developments shall provide a "focal point" within a 200-foot radius from the 
intersection of the centerlines of the two intersecting thoroughfare streets.    

 
ii. Parking areas shall not be located within a 200-foot radius from the 

intersection of the centerlines of the two thoroughfare streets.  

iii. Parking areas shall not be located within a 300-foot radius from the 
intersection of the centerlines of a thoroughfare street and 135th Street.  
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d. Focal Point Required 

On each of the four corners of a thoroughfare/ thoroughfare street intersection, 
developments shall provide a "focal point" within a 200-foot radius from the 
intersection of the centerlines of the two thoroughfare streets (300-foot radius 
from the intersection of the centerlines of a thoroughfare street and 135th 
Street).   A "focal point" shall be visible from the intersecting thoroughfare streets 
and may be either: 
i. A distinctively-designed building, which may include a pad site building, 

preferably with a vertical element; but shall not include drive-through 
facilities and automobile service stations; 

ii. An architectural feature that is a minimum of twenty-five feet (25’) tall and a 
maximum forty-five feet (45’) tall 
(e.g., a clock tower, spire, or 
interesting roof form); 

iii. Public art or sculpture; 

iv. Fountains or other water feature;  

v. Public plazas or other open space; 
or 

vi. Landscape feature. 

e. Integration 

Any of the features listed above may be 
integrated with major entryway signage 
for the development. With city approval, 
the "focal point" required by subsection 
B.5.d above may be used to satisfy the 
site amenities requirement for 
commercial developments stated in 
subsection B.8 (Site Amenities) below.  

f. Organization 

Within each intersection quadrant, new 
buildings shall be organized to align 
with existing buildings located across 
the intersecting thoroughfare streets in 
a way that "completes" the space 
around the corner and unites the 
adjacent developments.   

6. Pad Sites 

a. Intent  

The siting and design of smaller retail 
stores, or "pads," can create a more 
inviting appearance in a larger development by visibly reducing the project's 
scale and by expanding the range of activities and businesses found within a 
single development.  The location, orientation of the entry, and architecture of 

Figure 10— Within each intersection 
quadrant, new buildings shall be 
organized to align with existing buildings 
located across the intersecting 
thoroughfare streets. 
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pad site buildings also provide opportunities to frame entries into larger 
developments and contribute to the development's visual interest by placing 
storefront spaces closer to the street and creating a street scene.  Accordingly, 
pad site structures shall be compatible with the main buildings on a commercial 
site.  The layout of pad site buildings shall relate coherently to the public street 
and surroundings (outward) as well as to the main center (inward), and specific 
siting decisions shall further the general intent of creating a “sense of place,” 
focal points, site amenities, and arrival into the commercial center. 

b. Design Guidelines and 
Standards   

i. General Guideline.  
The number, 
location, and design 
of independent pad 
sites shall reinforce, 
rather than obscure, 
the identity and 
function of a 
commercial 
development, 
especially in Large 
Commercial Centers. 

ii. Clustering of Pad 
Sites.  To the 
maximum extent 
practicable, pad sites 
shall be clustered 
together to define 
street edges and 
entry points or to 
enclose and create 
interesting places 
between buildings.  
Even dispersal of pad sites in a widely-spaced pattern within the 
development, even if along the street edge(s), is discouraged.   Placement 
of pad sites shall be consistent with the requirements for overall 
development pattern and site layout set forth in section IV.B. (Site 
Layout/Development Pattern) above.  

 
 

Figure 11— To the maximum extent practicable, pad sites shall 
be clustered together to define street edges and entry points
to enclose and create interesting places between buildings. 

 or 
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Figure 12—Even dispersal of pad sites in a widely-spaced pattern within the 
development, even if along the street edge(s), is discouraged.    

 
iii. Spaces Between Adjacent Pad Sites.  Wherever practicable, spaces between 

adjacent pad site buildings should be improved to provide small pockets 
(preferably heavily-landscaped) of customer parking, pedestrian 
connections, small-scale project amenities, or focal points.  Examples 
include, without limitation: 
(a) A landscaped pedestrian walkway linking customer entrances between 

two or more pad site buildings; 
(b) A public seating or outdoor 

eating area; 
(c) An area landscaped with a 

variety of living materials 
emphasizing four-season 
colors, textures, and varieties; 
or 

(d) Sculptures or fountains. 
iv. Building Orientation on Pad Sites.  

The primary façade of a building 
located on a pad site, typically the 
façade containing the primary 
customer entrance, may be 
oriented in a variety of ways, 
including, without limitation, 
toward the primary access street, 

Figure 13—This figure illustrates a 
significant departure from "off-the-shelf" 
standardized building design.  
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toward an internal "main street," framing a primary entrance to the 
development or center, toward the side (especially when that side faces 
another pad site building), or toward the interior of the center.   

v. Pedestrian Connections.  See section IV.D.3. (Pedestrian Access and 
Circulation) below.  

vi. Pad Site Building Design.   

(a) Pad site buildings shall incorporate the same materials and colors as 
those on the primary commercial building(s) in the development or 
center.   

(b) Significant departures from "off-the-shelf" standardized building design 
may be required to meet this standard.   

(c) Pad site entrances are appropriate locations to express individual 
building character or identity.  Customer entrances shall be emphasized 
through incorporation of a building recess, projection, canopy, or similar 
design element. 

(d) The design of any pad site shall comply with section IV.F (Building 
Design) below. 

7. Free-Standing Kiosks/ ATM Structures  

a. Intent  

Ensure that free-standing kiosk structures, like pad site structures, are 
compatible with the appearance and function of the overall commercial 
development. 

b. Design Guidelines and Standards 

i. General Guideline.  All kiosk-type buildings and structures shall be 
integrated with the overall commercial or center development, and shall be 
subject to the same guidelines as all other buildings with the development. 

ii. Location.  Free-standing kiosks and drive-up ATM structures shall not be 
located along the primary 
access street frontage.   

iii. Access.  Access to a free-
standing kiosk or drive-up 
ATM structure shall not be 
from the adjacent public 
streets.  Access shall be from 
drives and streets internal to 
the development. 

iv. Structure Design.  Free-
standing kiosks and drive-up 
ATM structures shall comply 
with the building design 
standards applicable to pad 
sites set forth in section 
6.b.vi. above. 

Figure 14—Ensure that free-standing kiosk structures 
are compatible with the appearance and function of t
overall commercial development. 

he 
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8. Site Amenities 

a. Intent   

Site amenities and pedestrian-scale features (e.g., outdoor plazas, street 
furniture, playgrounds, statuary, sidewalk cafes) in commercial developments 
offer attractive spaces for customer and visitor interaction and create an inviting 
image for both customers and employees.  The use of site amenities can also 
provide pedestrian spaces at the entry to buildings, can break up expanses of 
parking, enhance the overall development quality, and contribute to the 
character of an area. 

b. Design Guidelines and Standards   

i. General Guideline.  Site amenities and gathering places can vary widely in 
size, in type, and in degree of amenity.  Buildings, trees, walls, topography, 
and other site features within a commercial development should be oriented 
and arranged to enclose such gathering places and lend a human scale.   

ii. Standards for Site Amenities. 

(a) Minimum Area Devoted to Site Amenities.   

(1) New commercial developments with a parking ratio of less than 5 
spaces per 1000 square feet of gross floor areas shall provide a 
minimum of 10 square feet of site amenities, open areas, and public 
gathering places for each 10 parking spaces. 

Figure 15— This illustration of a plaza within a commercial development 
provides a public gathering place and a significant site amenity. 
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(2)  New commercial developments with a parking ratio of 5 per 1000 

square feet of gross floor area or greater shall provide the minimum 
of 15 square feet of site amenities, open areas, and public gathering 
places for each 10 parking spaces. 

(b)  Allowed Site Amenities.  Site amenities may consist of any of the 
following: 

(1) Patio or plaza with seating area; 

(2) Mini-parks, squares, or greens; 

(3) Bus stops in coordination with Johnson County Transit; 

(4) Customer walkways or pass-throughs containing window displays; 

(5) Water feature; 

(6) Clock tower; and/or 

(7) Public art; 

(8) Any other similar, deliberately shaped area and/or focal feature that, 
in the city's judgment, adequately enhances such development and 
serves as a gathering place. 

iii. Aggregation Allowed.  In commercial developments containing more than 
one building, the required area may be aggregated into one larger space, 
provided such space is within easy walking distance of the major tenant(s) in 
the development. 

iv. Design Requirements.   

(a) All site amenities within a commercial development shall be an integral 
part of the overall design and within easy walking distance of major 
buildings, major tenants, and any transit stops.   

(b) Any such amenity/area shall have direct access to the public sidewalk 
network. 

(c) The amenity/area shall be constructed of materials that are similar in 
quality to the principal materials of the primary buildings and landscape. 

v. Site Amenities as Focal Points.  A site amenity may qualify as a focal point 
required under section IV.B.5. (Site Layout and Building Orientation at Two 
Intersecting Thoroughfare Streets) above, provided the site amenity meets all 
applicable requirements for focal points stated in section 5.d. above. 

vi. Site Amenities as Transitions.  A site amenity may qualify as a “green/open 
space transition” required under section C.3. (Transitions Between Land 
Uses) below, provided the site amenity meets all applicable requirements for 
transitions stated in section C.3. below. 
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9. Crime Prevention 

a. Intent 

Integrate site planning principles, such as easy surveillance of common areas 
and walkways by residents, into the design of new commercial developments to 
lessen the likelihood of crime within the development. 

b. Design Guidelines and Standards 

Commercial development site planning should integrate the principles of "Crime 
Prevention through Environmental Design," (CPTED) to the maximum extent 
practicable.  Applicants are encouraged to consult with the Overland Park 
Police Department and Planning and Development Services Department 
regarding implementation of CPTED principles to commercial developments.  
These principles include: 

i. Territoriality.  Space within the development and along the edges should be 
well-defined and delineated to create a sense of ownership, such that 
intruders and strangers stand out.  This may be accomplished through the 
use of pavement treatments, landscaping, art, signage, screening, fencing, 
and similar techniques.   

ii. Natural Surveillance.  Create an environment where it is possible for people 
engaged in their normal behavior to observe the spaces around them.  
Maximize a space's visibility through thoughtful design of building 
orientation, window placement, entrances and exits, landscaping of trees 
and shrubs, and other physical obstructions.  Utilize nighttime illumination 
of parking lots, walkways, entrances, stairwells, and related areas that 
promote an environment in which natural surveillance is possible. 

iii. Access Control.  Plan and implement access control to restrict criminal 
intrusion, especially in areas where criminal activity cannot be easily 
observed.  Access control may include, but is not limited to, use of fences, 
walls, landscaping, and lighting to prevent or discourage public access to or 
from dark or unmonitored areas.  In addition, sidewalks, pavement, lighting, 
and landscaping areas should be used to guide the public to and from 
primary development entrances and exits. 

iv. Activity Support.  Create activity support by placing new or existing activities 
in an area so that individuals engaged in a particular activity become part of 
the natural surveillance of other areas.  

v. Maintenance.  Maintain landscaping, lighting fixtures, and other features to 
facilitate the principles of CPTED, territorial reinforcement, natural 
surveillance, and access control. 
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C. RELATIONSHIP TO SURROUNDING DEVELOPMENT  

1. Intent 
Typical tools for making the transition between commercial development and other, 
less intensive land uses have included back-to-back building orientation, large 
distances between uses, and heavily-landscaped buffer areas, often with fences and 
walls.  However, some of the unintended results of this include excessive land 
consumption and lack of pedestrian and vehicle connections.  Accordingly, the 
following design guidelines and standards ensure that new commercial 
development, where practicable, provides convenient pedestrian and vehicle access 
and connections to adjacent uses.  In addition, they urge the use of alternative 
transitions, including architectural transitions such as reducing the scale of 
commercial building mass next to residential uses and at least some front-to-front 
building orientations, and development of less intense land uses between 
commercial and single-family residential areas, such as lower-intensity office, 
civic/open space, or multi-family land uses.  Limited operational compatibility 
standards are offered as a tool to further ease transitions from more intense to less 
intense land uses.  Landscaped buffers, walls, and fences are used only when these 
other alternative transitions are not effective, not possible, or not desirable given 
prevailing development patterns in a specific area. 

2. Connectivity Between Land Uses   
See Section IV.D. (Vehicular and Pedestrian Access and Circulation) below for 
applicable guidelines and standards. 

3. Transitions Between Land Uses 

a. When Required  

Transitions may be required in the following situations: 
i. Changes in use between adjoining properties, especially from commercial to 

residential; 

ii. Changes in intensity of use between adjoining properties, such as from 
Large Commercial Centers to multi-family residential; and 

iii. Views, uses, or activities on the commercial development site that could be 
a nuisance for neighbors, such as commercial loading and service areas. 

b. Transition Techniques 

i. General Guideline/Standard.  An applicant shall incorporate Architectural 
Transitions and Green/Open Space Transitions and Lesser Intensive Uses as 
Transitions to the maximum extent practicable before employing more 
traditional Landscaping and Screening Transitions.  Operational 
compatibility standards (section C.3.c. below) shall apply to all commercial 
development, regardless of type of transition technique used; however, the 
combination of Architectural Transitions, Green/Open Space Transitions, 
and operational compatibility standards should work to reduce the need for 
more intensive Landscaping and Screening Transitions. 

 

CITY OF OVERLAND PARK, KANSAS 26 FEBRUARY 11, 2004 



  COMMERCIAL DESIGN GUIDELINES AND STANDARDS 

Figure 16— To the maximum extent practicable, commercial development shall employ 
transition techniques to ensure compatibility with surrounding development, including adjacent 
residential development. 

ii. Preferred Techniques.  When a transition is required, an applicant shall 
incorporate, to the maximum extent practicable, the architectural and 
green/open space transition techniques tools in subsections b.ii.(a) and 
b.ii.(b) below: 

(a) Architectural Transitions.  To the maximum extent practicable, 
commercial development shall employ a minimum of three (3) of the 
following techniques to ensure compatibility with surrounding 
development, including adjacent residential development: 

(1) Use similar building setback.  

(2) Use similar building height. 

(3) Use similar roof form. 

(4) Mitigate the larger mass of commercial buildings with façade 
articulation (see section IV.F.2., Building Massing and Façade 
Treatment, below). 

(5) Use front-to-front building orientations, especially with commercial 
uses that are pedestrian-intensive (e.g., restaurants, banks).  Other 
building-to-building orientations may be utilized except that a back-
to-front building orientation is not an acceptable transition tool. 

(b) Green/Open Space Transitions.  Commercial development may employ 
the following technique to provide transitions and ensure compatibility 
between the commercial development and surrounding development: 

(1) Use small green spaces, courts, squares, parks, plazas, and similar 
spaces that can also function as community gathering places. 

(2) Use existing natural features as transitions, including natural 
differences in topography (not retaining walls), streams, existing 
stands of trees, and similar features.  When existing natural features 
are used as transitions, the city may still require that adequate 
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pedestrian connections to adjacent land uses be accommodated 
(see section IV.D. below). 

 
 
 
 
 
 

Figure 17— Commercial developments may use small green 
spaces, courts, squares, parks, plazas, and similar spaces that can 
also function as community gathering places to provide transitions 
and ensure compatibility with surrounding non-commercial uses. 

(c) Community-Serving Uses as Transitions.  When office, small-scale retail, 
pedestrian-intensive retail, civic, or public uses are planned as part of the 
same development containing more intensive commercial uses, the 
applicant may site the lesser-intensive uses or more community-serving 
uses as transitions to lower-intensity, adjacent uses.  For example, post 
offices, banks, and restaurants--all of which are pedestrian-intensive, 
community-serving uses--can be sited next to adjacent medium-density 
residential uses.  

 
 
 
 
 
 

Figure 18— Each boundary to be screened between 
the commercial development and the adjacent use 
shall be landscaped with at least 4 trees and 20 shrubs 
per 100 linear feet of edge 
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(d) Orient potentially bothersome or nuisance features or uses away from 
neighboring uses.  For example, avoid placing garages, parking lots, or 
service areas facing the fronts of neighboring buildings. 

(e) Landscaping and Screening Transitions.  Where other transitions tools 
are not possible, or where the city determines other transition tools by 
themselves do not create an adequate transition to, or buffer for, less 
intensive land uses, the following landscaping and screening 
requirements shall apply:   

(1) Amount of Landscaping Required.  Each boundary to be screened 
between the commercial development and the adjacent use shall be 
landscaped with at least four (4) trees and twenty (20) shrubs per 
one-hundred linear feet (100’) of edge, with fractional requirements 
rounded up.  Conifers may be substituted for shrubs at a ratio of one 
(1) conifer for every four (4) shrubs.  

(2) Supplemental Fences and Walls.  When necessary to further assure 
an adequate buffer between the commercial development and 
adjacent use, fences and walls meeting the requirements of section 
IV.G.9 (Fencing and Walls) below may be used in combination with 
the landscaping provided in subsections (e).(1) above.   

c. Operational Compatibility Standards   

i. The city may impose conditions upon the approval of development 
applications to ensure that new commercial development will be compatible 
with existing neighborhoods and uses, including, but not limited to, 
conditions on the following: 

(a) Placement of trash receptacles; 

(b) Location of delivery and loading zones; and 

(c) Placement and illumination of outdoor vending machines. 

D. VEHICULAR AND PEDESTRIAN ACCESS AND CIRCULATION 

1. Intent  
Provide safe, efficient, and convenient vehicular and pedestrian access and 
circulation patterns within and between developments.  By creating a safe, 
continuous network of pedestrian walkways within and between developments, 
pedestrians will feel more inclined to safely walk (rather than drive) between stores.  
A pedestrian network that offers clear circulation paths from the parking areas to 
building entries creates a friendlier, more inviting image. 
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2. Vehicle Access and Circulation 

a. Primary Vehicle Access--Large Commercial Centers 

i. Primary access to Large Commercial Centers shall be from the thoroughfare 
street system.  In order to maximize the efficiency of the city's street network, 
major traffic generators should be located so that their primary access is 
from a thoroughfare or commercial access road.   

 

Figure 19— Provide safe, efficient, and convenient vehicular and pedestrian access 
and circulation patterns within and between developments.   

ii. Large Commercial Centers should be located at the intersection of 
thoroughfare streets so that access is available for both east/west and 
north/south traffic.  Primary access points should be located so that 
commercial traffic is separated from the residential street system.   
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iii. If a Large Commercial Center is proposed at a location or density that will 
have a significant effect on current traffic patterns, a traffic impact study 
may be required to ensure that the street network can accommodate the 
anticipated traffic demands and to define required street improvements. 

b. Primary Vehicle Entrances 

i. The number and location of vehicle entrances to a commercial development 
shall be consistent with the existing or anticipated design of adjacent streets.  
The specific location of primary vehicle entrances are subject to the approval 
of the Planning and Development Services Department and will be largely 
dependent on the following factors: 

(a) The location of existing or planned median breaks; 

(b) Separation requirements between the entrance and major intersections; 

(c) Separation requirements between adjacent entrances (or minor 
intersections); 

(d) The need to provide shared access to adjacent parcels of land; 

(e) The need to align with previously-approved or constructed access points 
on the opposite side of the street; and 

(f) The minimum number of entrances needed to move traffic onto and off 
the site safely and efficiently. 

c. Entry Driveway Configuration 

i. The specific design or geometrics of commercial development entry 
driveways shall comply with the intent of these Commercial Design 
Guidelines and Standards and shall conform to the standards of the 
Planning and Development Services Department.   

(a) Commercial driveway configuration and design shall be appropriate 
given the size of the development and the capacity of the street. 

(b) Driveway geometrics shall be dependent on a variety of factors, 
including traffic volume, speed, and distribution.  The following design 
issues should be addressed in each case and the resulting driveway 
design should provide an efficient ingress and egress to the development 
without causing undue congestion or accidents on the public street 
system: 

(1) The number of in-bound and out-bound lanes; 

(2) Lane width (minimum width curb-to-curb is twenty-eight feet 28’)); 

(3) Throat length (i.e., the distance between the street and the first point 
at which cross traffic or left turns are permitted); 

(4) Curb radii; 

(5) The need or desirability of a raised median; 

(6) The need for a deceleration lane; and  

(7) Accommodation for pedestrian crossings. 
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d. Internal Vehicle Circulation   

i. Internal vehicle circulation patterns shall provide a clear and direct path to 
the principal customer entrance of the primary building, to outlying pad 
sites, and to each parking area. 

ii. In Large Commercial Centers, a clear system of main circulation drives 
(containing few or no parking spaces that directly access the main drives) 
shall be established to carry the highest volumes of traffic within the site. 

(a) In order to reduce pedestrian and vehicular conflicts, to the maximum 
extent feasible, those main circulation drives shall not be located along 
the façades of buildings that contain primary customer entrances.  In 
areas where the location of access points and the configuration of the 
main circulation drives indicate that traffic volumes will not be excessive, 
drives may contain directly-accessing parking spaces and may be 
located along façades containing primary customer entrances. 

(1) To the maximum extent feasible, the intersection of two main 
circulation drives shall be designed as a “t” intersection, rather than 
a four-legged intersection, to minimize vehicular conflicts. 

iii.  In Small Commercial Centers where traffic volumes are lower and, 
consequently, pedestrian-vehicular and vehicular-vehicular conflicts are less 
likely, more flexibility is available in the location and design of internal 
drives. 

(a) Because of the lower traffic volumes, entry drive throat lengths can be 
shorter. 

(b) The use of four-legged intersections can be utilized more extensively. 

(c) Depending on the size of the shopping center and the number and 
location of access points, fewer restrictions may be placed on the extent 
to which traffic entering the site is directed to the drives along the 
building façades. 

iv. Main drive aisles shall be continuous and connect to the main entrance to 
the development site. 

v. Internal intersections shall have adequate sight lines, design geometrics, 
and/or traffic controls to minimize accident potential. 

e. On-Site Truck Traffic/Loading and Circulation   

i. Every shopping center will be required to provide loading and delivery 
facilities separate from customer parking and pedestrian areas. 

ii. Due to their greater size and lower maneuverability, truck circulation paths 
should be designed with larger curve radii and more maneuvering room. 

iii. As the size of the development and the volume of trucks increase, internal 
circulation patterns should reflect an increasing separation between 
automobile and truck traffic in order to minimize accidents and congestion. 
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f. Vehicle Connections with 
Adjacent Properties 

i. Adjacent Non-Residential 
Uses.   

(a) To the maximum extent 
feasible, connections 
between adjacent non-
residential development 
parcels shall be provided by 
siting a logical array of 
access points continuous to 
the adjacent development.   

(b) To the maximum extent 
feasible, common or 
shared service and delivery access shall be provided between adjacent 
parcels and/or buildings. 

Figure 20—A clear, on-site system of 
pedestrian walkways shall be provided. 

(c) The city may require access easements to ensure that pad sites or 
adjacent parcels have adequate access if ownership patterns change. 

ii. Adjacent Residential Uses.  Commercial drives or on-site streets shall not 
align with access to adjacent residential developments.  Exceptions may be 
made in cases where physical constraints dictate that no other option is 
possible. 

iii. Emergency Access.  All commercial developments shall comply with the 
currently-adopted building code provisions regarding emergency vehicle 
access and fire lanes.   

3. Pedestrian Access and Circulation  
Applicants shall submit a detailed pedestrian circulation plan with all development 
applications that shows compliance with the following guidelines and standards: 

a. Required Pedestrian Connections 

i. An on-site system of pedestrian walkways shall be designed to provide direct 
access and connections to and between the following: 

(a) The primary entrance or entrances to each commercial building, 
including pad site buildings; 

(b) Any sidewalks or walkways on adjacent properties that extend to the 
boundaries shared with the commercial development; 

(c) Any public sidewalk system along the perimeter streets adjacent to the 
commercial development (see subsection 3.c., Pedestrian Connections 
to Perimeter Public Sidewalks, below);  

(d) Where practicable and appropriate, adjacent land uses and 
developments, including but not limited to adjacent residential 
developments, retail shopping centers, office buildings, or restaurants; 
and 
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(e) Where practicable and appropriate, any adjacent public park, greenway, 
or other public or civic use including but not limited to schools, places of 
worship, public recreational facilities, or government offices.  

b. Pedestrian Connections from Buildings to Parking Areas, Pad Sites, and 
Site Amenities 

i. In addition to the connections 
required in subsection 3.a. 
(Required Pedestrian 
Connections) above, on-site 
pedestrian walkways shall 
connect each primary entrance 
of a commercial building to a 
pedestrian network serving: 

(a) All parking areas or parking 
structures that serve such 
primary building; and 

Figure 21—On-site pedestrian walkways 
shall connect each primary entrance of a 
commercial building to the adjacent 
parking blocks, structures, or site 
amenities. 

(b) Site amenities or gathering 
places provided pursuant to 
section B.8 above. 

c. Pedestrian Connections to 
Perimeter Public Sidewalks 

i. Connections between the on-site (internal) 
pedestrian walkway network and any 
public sidewalk system located along 
adjacent perimeter streets shall be 
provided at regular intervals along the 
perimeter street as appropriate to provide 
easy access from the public sidewalk to 
the interior walkway network. 

d. Minimum Walkway Width 

i. All site walkways connecting parking areas 
to buildings shall include a 5-foot 
minimum walkway with planting areas.  
This area shall be a minimum of fifteen 
feet (15’) wide to accommodate car 
overhangs.  

e. Walkways Along Buildings 

i. Walkways Along Primary Buildings.  
Continuous pedestrian walkways no less 
than eight feet (8’) wide shall be provided 
along the full length of a primary building 
along any façade featuring a customer entrance and along any façade 

Figure 22— Continuous pedestrian 
walkways no less than 8 feet wide 
shall be provided along the full 
length of a primary building along 
any façade featuring a customer 
entrance and along any façade-
abutting customer parking areas. 
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abutting customer parking areas.  Such walkways shall be located at least 
six feet (6’) from the façade of the building to provide planting beds for 
foundation landscaping, except where features such as arcades or entryways 
are part of the façade. 

ii. Walkways Along Pad Site Buildings.  Continuous pedestrian walkways no 
less than five feet (5’) wide shall be provided along the full length of a pad 
site building along any façade featuring a customer entrance and along any 
façade abutting customer parking areas.  Such walkways shall be located at 
least three feet (3’) from the façade of the building to provide planting beds 
for foundation landscaping, except where features such as arcades or 
entryways are part of the façade. 

f. Walkways Through Vehicle Areas  

i. At each point that the on-site 
pedestrian walkway system crosses a 
parking lot or internal street or 
driveway, the walkway or crosswalk 
shall be clearly marked through the 
use of a change in paving materials 
distinguished by their color, texture, 
or height.  

Figure 23—Walkways through vehicle 
areas. 
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E. PARKING 

1. Intent 
While recognizing the paramount role of cars in everyday life and the need to 
provide adequate and convenient space for them, these guidelines and standards 
move away from the typical suburban pattern of predominant and highly-visible 
parking areas within commercial developments.  Placing large amounts of parking 
between the front door of buildings and the adjacent street contributes to a formless 
arrival experience for users, and creates a detached relationship between the 
primary building and the street.  These standards are also intended to reduce the 
scale of parking areas, siting a portion of the parking lot out of view, providing clear 
pedestrian circulation paths and amenity areas with parking areas, and using 
increased landscaping within parking lots to screen spaces and reduce the overall 
visual impact of large parking areas. 

2. General Siting Requirements for Parking 
See Section IV.B. (Site Layout/Development Pattern) above for standards applicable 
to the location of parking within commercial developments. 

3. Parking Amount 
a.  Except as required by 3.b below, chapter 18.430.150 of the UDO specifies the 

minimum amount of parking spaces to be provided in all commercial 
development.  In order to minimize customer walking distance, adequate 
parking for each specific use within a development (which does not mean the 
total maximum peak amount of parking) should be provided in close proximity 
to the entrance for that use.   

 
b. All commercial developments over 150,000 square feet shall provide a 

minimum of 4 parking spaces per 1,000 square feet of gross floor area and a 
maximum of 5 parking spaces per 1,000 square feet of gross floor area 
regardless of specific uses or tenants within the center. 

4. Accessible Parking 
a. Accessible parking spaces for the 

disabled shall be provided according 
to city standards and specifications. 

 
b. Accessible parking for the disabled 

shall be located to avoid the need for 
disabled persons to cross drive aisles.  
In instances where high traffic 
volumes along the face of a large 
building are expected, the Planning 
Commission or City Council may 
waive this requirement where the 
accessible parking will be located 
across the drive aisle or in another 
suitable location nearest the building 
entrance. 

Figure 23-- In order to avoid pedestrian/vehicle 
conflicts, locate accessible parking spaces at 
entrances and adjacent to sidewalks. 
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5. Parking Layout and Design 

a. General Guideline  

i. Parking areas should be designed for a safe and orderly flow of traffic 
throughout the site.  Major circulation patterns within parking areas should 
be well-defined with curbs and landscaped islands (see section IV.G.4, 
Parking Lot Landscaping, below for parking lot landscaping requirements), 
and parking spaces along main circulation drives should be avoided.  To the 
maximum extent practicable, dead-end parking lots shall be avoided. 

b. Parking Blocks Required   

i. In order to reduce the scale of parking areas, the total amount of parking 
provided shall be broken up into 
parking blocks containing no more 
than 40 spaces. 

(a) Parking blocks shall be separated 
from each other by landscaping, 
access drives or public streets, 
pedestrian walkways, or buildings. 

(b) Each parking block or pod shall 
have consistent design angles for 
all parking within the block. 

(c) Parking blocks should be oriented 
to buildings to allow pedestrian 
movement down and not across 
rows (typically with parking drive 
aisles perpendicular to customer 
entrances). 

ii. Where parking blocks are not easily 
defined, there shall be no more than 
(10) parking spaces without an 
intervening landscape island at least 
nine (9) feet wide. 

Figure 24— Parking blocks shall b
separated from each other by 
landscaping, access drives or 
public streets, pedestrian 
walkways, or buildings. 

e 

c. Parking Lot Landscaping   

See section IV.G.4 (Parking Lot 
Landscaping) below. 

d. Shopping Cart Return Areas 

As applicable, shopping cart return stations shall be evenly distributed within 
and between separate parking blocks.  Shopping cart return stations shall be 
identified on the final plan.   
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F. BUILDING DESIGN 

1. Intent 
Create commercial developments with a recognizable image as a distinct place; 
vary massing to provide visual interest; as applicable, ensure compatibility with 
surrounding developments; and use building height and massing to emphasize 
important corners, designate points of entry, and create a visible skyline to 
differentiate Overland Park's new commercial areas from other activity nodes. 

2. Building Massing and Façade Treatment 
Except where noted, all new commercial development shall comply with the 
following standards: 

a. Variation in Massing   

i. A single, large, dominant building mass shall be avoided.    

Figure 25— No wall that faces a street or connecting pedestrian walkway shall have a blank, 
uninterrupted length exceeding thirty (30) feet without including architectural features such as 
columns, ribs, pilasters or piers, changes in plane, changes in texture or masonry pattern, or an 
equivalent element that subdivides the wall into human scale proportions. 
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b. Building Façade Treatment.   

All building walls shall have architectural interest and variety to avoid the effect 
of a single, long or massive wall with no relation to human scale.  The building 
design shall be consistent with the following standards: 

i. Minimum Wall Articulation.  There shall be no blank, unarticulated building 
walls exceeding 30 feet in length.  All building walls shall be designed to 
meet all the following standards: 

(a) All buildings walls shall consist of a building bay or structural building 
system that is a maximum of thirty feet (30’) in width.  Bays shall be 
visually established by architectural features such as columns, ribs or 
pilasters, piers, changes in wall planes, changes in texture or materials, 
and fenestration pattern no less than twelve inches (12”) in width. 

(b) Any wall exceeding 30 feet in length shall include at least one change in 
wall plane, such as projections or recesses, having a depth of at least 
three percent (3%) of the entire length of the façade and extending at 
least twenty percent (20%) of the entire length of the façade. 

(c) All building walls shall include materials and design characteristics 
consistent with those on the front. 

ii. Building walls facing public areas.  In addition to 2.b.i above, building walls 
that face public streets, connecting walkways, or adjacent development shall 
meet the following standards: 
(a) Facades shall be subdivided and proportioned using features such as 

windows, entrances, arcades, arbors, awnings, trellises with vines, or 
alternate architectural detail that defines human scale, along no less 
than sixty percent (60%) of the façade. 

iii. Customer Entrances.  See subsection F.4 (Customer Entrances) below.   

iv. Awnings.   

(a) Awnings shall be no longer than a single storefront. 

(b) Fabric awnings are encouraged; canvas awnings with a matte finish are 
preferred.  Awnings with high gloss finish are discouraged.  Illuminated, 
plastic awnings are prohibited. 

(c) Rigid frame awnings are allowed, but shall stop at the top section and 
shall not be included in the valence. 

(d) Awning colors shall be compatible with the overall color scheme of the 
façade from which it projects.  Solid colors or subtle striped patterns are 
preferred. 

(e) Awnings for rectangular openings shall be simple, shed shapes.   

v. Downspouts.  All downspouts shall be concealed.  No exposed downspouts 
shall be used.  The view through scuppers shall be screened. 
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Figure 28—Facades that face public streets or adjacent development shall be 
subdivided and proportioned using features such as windows, entrances, arcades, 
arbors, awnings, trellises with vines, along no less than 60% of the façade. 

c. Multi-Story Buildings:  Base and Top Treatments   

The following standards shall apply to all commercial buildings, including hotels 
and motels, with more than two stories:   
i. The composition of the building 

shall present a clearly-
recognizable base, middle, and 
top, or a clearly-defined 
alternative building composition. 

ii. A recognizable "base" may 
consist of, but is not limited to: 

(a) Thicker walls, ledges, or sills; 

(b) Integrally-textured materials 
such as stone or other 
masonry; 

(c) Integrally-colored and 
patterned materials such as 
smooth-finished stone or 
tile; 

Figure 29— All primary buildings should be 
constructed or clad with materials that are 
durable, economically-maintained, and of a 
quality that will retain their appearance over 
time. 

(d) Lighter or darker colored 
materials, mullions, or 
panels; or  

(e) Planters. 

iii. A recognizable "top" may consist of, but is not limited to:  

(a) Cornice treatments, other than just colored "stripes" or "bands," with 
integrally-textured materials such as stone or other masonry or differently 
colored materials;  

(b) Sloping roof with overhangs and brackets;  

(c) Stepped parapets; or 
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(d) Horizontal rhythms, such as openings and articulations, shall logically 
align between levels. 

3. Building Materials/Colors 
All commercial development shall comply with the following design guidelines and 
standards.  In addition, hotels and motels shall comply with the special standards 
stated in IV.I (Hotels and Motels) below: 

a. Intent   

Achieve unity of design through compatible materials and colors throughout 
commercial developments; select building materials that are durable, attractive, 
and have low maintenance requirements; and utilize colors that reflect natural 
tones found in the environment of Overland Park. 

b. Submittal Requirement  

i. Applicants shall submit a color palette and building materials board as part 
of their development plan application. 

c. Building Materials 

i. All primary buildings should be constructed or clad with materials that are 
durable, economically-maintained, and of a quality that will retain their 
appearance over time, including, but not limited to, natural or synthetic 
stone; brick; stucco; integrally-colored, textured, or glazed concrete masonry 
units; high-quality prestressed concrete systems; water-managed Exterior 
Installation Finish Systems (EIFS); or glass.   

ii. Natural wood or wood paneling shall not be used as a principal exterior wall 
material, but durable synthetic materials with the appearance of wood may 
be used.   

(a) Exterior building materials shall not include the following: 

(1) Split shakes, rough-sawn or board and batten wood; 

(2) Vinyl siding; 

(3) Smooth-faced gray concrete block, painted or stained concrete 
block, tilt-up concrete panels; 

(4) Field-painted or pre-finished standard corrugated metal siding; 

(5) Standard single- or double-tee concrete systems; or 

(6) Barrier-type EIFS. 

iii. Exterior building material shall be continued down to within nine inches (9”) 
of finished grade on any elevation.  Exterior masonry materials shall be 
continued to the top of grade. 

iv. In selecting exterior building materials, consideration should be given to the 
appropriateness of the materials to the scale of building proposed. 
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d. Building Color 

i. Color schemes shall tie building elements together, relate separate (free-
standing) buildings within the same development to each other, and shall be 
used to enhance the architectural form of a building. 

ii. Color schemes should utilize earth and other natural tones as found in the 
soil types and/or plant material found in Overland Park and, more 
specifically, that area immediately adjacent to the development site. 

iii. All building projections, including, but not limited to, chimneys, flues, vents, 
and gutters, shall match or complement in color the permanent color of the 
surface from which they project.   

iv. Intense, bright, black, or fluorescent colors shall be used sparingly and only 
as accents; such colors shall 
not be used as the 
predominant color on any 
wall or roof of any building.  
Permitted sign areas shall be 
excluded from this standard. 

FEBRUARY 11, 2004 

4. Customer Entrances 
All commercial development shall 
comply with the following design 
guidelines and standards: 

a. Number of Entrances Required   

i. Each principal commercial 
building greater than 50,000 
square feet (gross floor area) 
shall provide at least two (2) 
customer entrances, each of 
which shall be on separate 
building façades that are 
oriented to a public street. 

ii. Principal commercial 
buildings smaller than 50,000 
square feet (gross floor area) 
are encouraged to provide 
multiple customer entrances on sides of the building that face an abutting 
public street. 

Figure 30— Each primary building on a site, 
regardless of size, shall have clearly-defined, highly-
visible customer entrances. 

iii. Where additional stores will be located in the primary building, each such 
store may have an exterior customer entrance, which shall comply with the 
prominent entrance requirement below. 

b. Prominent Entrances Required  

Each primary building on a site, regardless of size, shall have clearly-defined, 
highly-visible customer entrances featuring no less than three (3) of the 
following: 
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i. Canopies or porticos; 

ii. Overhangs; 

iii. Recesses/projections; 

iv. Arcades; 

v. Raised corniced parapets over the door; 

vi. Peaked roof forms; 

vii. Arches; 

viii. Outdoor patios; 

ix. Display windows; 

x. Architectural detail such as tile work and moldings integrated into the 
building structure and design; or 

xi. Integral planters or wing walls that incorporate landscaped areas and/or 
places for sitting. 

5. Multiple Buildings in Commercial Centers 
All Large and Small Commercial Centers, as defined in Section V. (Definitions) 
below, that contain multiple buildings, including pad sites, shall comply with the 
following design guidelines and standards: 

a. Use of Similar Building Materials in a Commercial Center   

i. In order to achieve unity between all buildings in a Commercial Center, all 
buildings in the center, including pad site buildings, shall be constructed of 
building materials from the color and materials palette approved for the 
center. 

b. Use of Similar Architectural Styles or Theme in a Commercial Center 

i. A consistent architectural style or theme should be used throughout a 
Commercial Center, and in particular to tie outlying pad site buildings to the 
primary building. 

ii. Building entrances are appropriate locations to express individual building 
character or identity. 

CITY OF OVERLAND PARK, KANSAS 43 FEBRUARY 11, 2004 



  COMMERCIAL DESIGN GUIDELINES AND STANDARDS 

Figure 31—A consistent architectural style or theme should be used throughout a Commercial 
Center and, in particular, to tie outlying pad site buildings to the primary building. 

 

6. Roofs on Large Commercial Buildings  
All commercial buildings containing 50,000 square feet or more (gross floor area) 
shall comply with the following guidelines and standards:   
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a. Screening of Roof-Top Equipment 

All roof-top equipment must be screened according to Section G.8 
(Mechanical/Utility Screening) below.  

b. Roof Design and Treatment 

Roofs shall have no less than two (2) of the following features: 
i. Parapets concealing flat roofs and rooftop equipment such as HVAC units 

from public view area appropriate.  The average height of such parapets 
shall not exceed fifteen percent (15%) of the height of the supporting wall 
and such parapets shall not at any point exceed one-third (1/3) of the height 
of the supporting wall.  Such parapets shall feature three dimensional 
cornice treatment; 

ii. Overhanging eaves, extending no less than three feet (3’) past the 
supporting walls; 

iii. Sloping roofs that do not exceed the average height of the supporting walls, 
with an average slope greater than or equal to one foot (1’) of vertical rise 
for every three feet (3’) of horizontal run and less than or equal to one foot 
(1’) of vertical rise for every one foot (1’) of horizontal run; or 

iv. Three (3) or more roof slope planes.   

G. LANDSCAPING AND SCREENING 

1. Intent 
Landscaping is a visible indicator of quality development and must be an integral 
part of every commercial project, and not merely located in leftover portions of the 
site.  Landscaping is intended to visually tie the entire development together, define 
major entryways and circulation (both vehicular and pedestrian) and parking 
patterns, and, where appropriate, help buffer less intensive adjacent land uses. 

2. Plant Materials 

a. Intent   

Incorporate plant species found throughout the region into the planting plan, 
and visually soften paved areas and buildings.  Use and repeat plant materials 
throughout the development to visually tie the commercial center together. 

b. Design Guidelines and Standards 

i. Refer to the UDO requirements regarding the submission of landscaping 
plans and minimum plant sizes. 

ii. Each area required to be landscaped shall be covered in live material. Live 
material includes trees, shrubs, ground cover, and sod. Areas not covered in 
live material may be covered by woody mulch, other organic or inorganic 
mulch, rock mulch, or other natural materials other than exposed gravel and 
aggregate rock. 
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iii. Applicants should refer to Sections 7.16.170, 7.16.180, and 7.16.185 of 
the Overland Park Municipal Code regarding prohibited species of trees and 
location of trees near utility easements. 

3. Entryway Landscaping 

a. Intent 

Entryway landscaping announces and highlights entries into the development 
for the visiting public. 

b. Design Guidelines and Standards  

i. Development entryways shall be planted with ornamental plant material, 
such as ornamental trees, flowering shrubs and perennials, and ground 
covers.  

ii. Landscaping should break down in scale and increase in detail, color, and 
variety to mark entryways into developments. 

iii. Planting shall be massed and scaled as appropriate for the entryway size 
and space.  

iv. Landscaping at street intersections and driveway corners shall "pull back" to 
open view lines into the site and to create corner features.  See also section 
IV.B.5. (Site Layout and Building Orientation at Two Intersecting 
Thoroughfare Streets ) above regarding the use of landscaping as a focal 
point at thoroughfare street intersections. 

4. Parking Lot Landscaping   

a. Interior Parking Lot Landscaping: 

i. Intent 

(a) Use parking lot landscaping to minimize the expansive appearance of 
parking lots, provide shaded parking areas, and mitigate any negative 
acoustic impacts of motor vehicles. The interior of all uncovered parking 
blocks containing ten (10) or more spaces shall be landscaped  

Figure 32 – Each parking block shall be separated 
from other parking blocks. 
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according to this subsection. These requirements for interior parking 
area landscaping are in addition to the requirements set forth below for 
perimeter parking area landscaping. 

ii. Design Guidelines and Standards 

(a) Separation of Parking Blocks.  Each parking block (see section IV.E.5. 
(Parking Layout and Design) shall be separated from other parking 
blocks by a landscaped median or berm that is at least ten feet (10’) 
wide, or by a pedestrian walkway or sidewalk within a landscaped 
median (minimum width of ten feet (10’)), or by a low decorative fence 
or wall (maximum height three feet (3’)) bordered by landscaping on at 
least one side.  

Figure 33— The perimeter of all parking areas shall be screened 
from adjacent streets, public sidewalks, and adjacent uses by a 
landscaped hedge, a decorative masonry wall, a landscaped berm, or 
a combination of these methods. 

(b) The primary landscaping materials used in parking lots shall be trees, 
which provide shade or are capable of providing shade at maturity.  
Shrubbery, hedges and other planting materials may be used to 
complement the tree landscaping, but shall not be the sole means of 
landscaping.  Effective use of earth berms and existing topography is 
also encouraged as a component of the landscaping plan. 
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b. Perimeter Parking Area Landscaping 

i. Intent 
Provide an attractive, shaded environment along street edges that gives 
visual relief from continuous hard street edges, provides a visual cohesion 
along streets, helps buffer automobile traffic, focuses views for both 
pedestrians and motorists, and increases the sense of neighborhood scale 
and character.   

ii. Design Guidelines and Standards  

(a) Parking area edges shall be screened from public streets and sidewalks, 
public open space, and adjacent properties.  Perimeter parking lot 
landscaping may be satisfied by required landscaped buffers where the 
locational requirements for the buffer overlap with these perimeter 
landscaping requirements. 

(b) The perimeter of all parking areas shall be screened from adjacent 
streets, public sidewalks, and adjacent uses by either of the following 
methods: 

(1) A berm three feet (3’) 
high with a maximum 
slope of 3:1 in 
combination with 
coniferous and 
deciduous trees and 
shrubs, or  

(2) A low continuous 
landscaped hedge at 
least three feet (3’) 
high, planted in a 
triangular pattern so as 
to achieve full 
screening at maturity; 
or  

Figure 34— Building setback areas along 
thoroughfare, collector, or residential streets, or 
along private drives, shall be landscaped with a 
minimum of 1 tree per 40 linear feet of linear 
frontage.   

(3) A low decorative masonry wall at least three feet (3’) high in 
combination with landscaping; or 

(4) A combination of any of these methods. 

5. Building Setback Landscaping 

a. Design Guidelines and Standards   

i. Building setback areas along thoroughfare, collector, or residential streets, 
or along private drives, shall be landscaped with a minimum of one (1) tree 
per forty feet (40’) of linear frontage, as required by the UDO.   
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6. Building Foundation Landscaping 

a. Intent   

Articulate building façades with landscaped seating areas to provide visual 
interest and pedestrian-friendly places. 

b. Design Guidelines and Standards   

i. Building foundations shall be planted with ornamental plant material, such 
as ornamental trees, flowering shrubs and perennials, and ground covers.  

ii. Planting shall be massed and scaled as appropriate for the entryway size 
and space.  

iii. Landscaping should break down in scale and increase in detail, color, and 
variety to mark entryways into developments. 

7. Service Area Screening 

a. Intent  

Service areas create visual and noise impacts on surrounding uses and 
neighborhoods.  These standards visually screen on-site service areas, including 
loading docks, trash collection areas, outdoor storage, and similar service uses, 
from public rights-of-way and adjacent uses. 

b. Design Guidelines and Standards   

i. To the maximum extent feasible, areas for outdoor storage, truck parking, 
trash collection or compaction, loading, or other such service areas shall not 
be visible from abutting streets and shall be oriented toward on-site service 
corridors.  See Chapter 18.450.100 of the UDO. 

ii. No areas for outdoor storage, trash collection or compaction, loading, or 
other such uses shall be located within twenty feet (20’) of any public street, 
public sidewalk, or internal pedestrian walkway. 

iii. Loading docks, truck parking, outdoor storage, trash collection, trash 
compaction, and other service functions shall be incorporated into the 
overall design of the building and landscaping so that the visual and 
acoustic impacts of these functions are fully contained and out of view from 
adjacent properties and public streets.  Screening materials shall be the 
same as, or of equal quality to, the materials used for the primary building 
and landscaping. 

iv. Non-enclosed areas for the storage and sale of seasonal inventory and/or 
vending machines shall be permanently defined and screened with 
landscaping, walls and/or fences.  Materials, colors, and design of screening 
walls and/or fences, and of any covering for such area, shall be compatible 
with those used as predominant materials and colors on the primary 
building(s).   The height of stored or displayed inventory shall not exceed the 
height of the screening wall or fence.  In addition, all fences/walls shall 
comply with the standards set forth in section IV.G.9. (Fencing and Walls) 
below. 
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8. Mechanical/Utility Equipment Screening 

a. Intent 

Mechanical and utility equipment can detracts from the quality of a 
development and the character of an area.  These standards mitigate the 
negative visual and acoustic impacts of mechanical and utility equipment 
systems located in a commercial development. 

b. Design Guidelines and Standards 

i. Mechanical/utility screening shall be an integral part of the building 
structure and architecture and not give the appearance of being “tacked 
on” to the exterior surfaces.  The building parapet shall be the primary 
means of screening roof top equipment. 

ii. All mechanical equipment and utilities shall be screened as required by 
Chapter 18.450.100 of the UDO. 

9. Fencing and Walls 

a. Intent   

While fences and walls are often necessary to buffer uses, they can create a 
visually-monotonous streetscape. These standards provide fencing and walls 
that are visually-appealing, complement the design of the overall development 
and surrounding properties, and provide visual interest to pedestrians and 
motorists. 

b. Design Guidelines and Standards 

When a commercial development includes a fence or wall, the following 
guidelines and standards apply: 
i. The maximum height of a fence or wall shall be eight feet (8’).  

ii. Walls and fences shall be constructed of high quality materials, such as 
decorative blocks, brick, stone, treated wood, and wrought iron. 

iii. Breaks in the length of a fence shall be made to provide for required 
pedestrian connections to the perimeter of a site or to adjacent development 
(see section IV.D.3. 
(Pedestrian Access and 
Circulation) above). 

iv. The maximum length of 
continuous, unbroken, 
and uninterrupted fence 
or wall plane shall be 
fifty feet (50’).  Breaks 
shall be provided 
through the use of 
columns, landscaping 
pockets, 
transparent 
sections, and/or 

Figure 36— The maximum length of continuous, unbroken, and 
uninterrupted fence or wall plane shall be  50 feet.  Breaks shall be 
provided through the use of columns, landscaping pockets, transparent 
sections, and/or a change to different materials. 

CITY OF OVERLAND PARK, KANSAS 50 FEBRUARY 11, 2004 



  COMMERCIAL DESIGN GUIDELINES AND STANDARDS 

a change to different materials.  

v. Fences and walls shall be set back from the property line to allow a 
landscape setback area.  Such setback area shall be landscaped with a turf, 
shrubs, and/or trees, using a variety of species to provide seasonal color and 
plant variety. 

vi. Use of landscaping beyond the minimum required in these standards is 
strongly encouraged to soften the visual impact of fences and walls. 

 
 
 
 
 
 
 
 
 
 
 
 
 Figure 35— Walls and fences shall be constructed of high quality 

materials, such as decorative blocks, brick, stone, treated wood, 
and wrought iron. 
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H. LIGHTING 

1. Intent 
Eliminate adverse impacts of light through spillover; provide attractive lighting 
fixtures and layout patterns that contribute to unified exterior lighting design of non-
residential developments; and provide exterior lighting that promotes safe vehicular 
and pedestrian access to and within a development, while minimizing impacts on 
adjacent properties. 

2. Design Guidelines and Standards 

a. Plan Required 

i. Applicants shall submit a unified lighting plan with final plan applications for 
all commercial developments subject to these lighting standards.  A point-
by-point calculation to show compliance with the lighting standards is 
required.  The calculations shall be measured at grade for lighting levels 
within the development site.  A cut sheet of proposed fixtures, including a 
candlepower distribution curve, shall also be submitted.  A vertical plan 
footcandle calculation shall be submitted for property lines abutting 
residential properties.    

b. General Lighting Standards 

i. Pedestrian Walkway Lighting.  Pedestrian-level, bollard lighting, ground-
mounted lighting, or other low, glare-controlled fixtures mounted on 
building or landscape walls shall be used to light pedestrian walkways.  

ii. Lighting Height. Bollard-type lighting shall be no more than four feet (4’) 
high.  See subsection 2.d. below for lighting standards specific to parking 
areas. 

iii. Lighting for Security.   

(a) Accent lighting on buildings is encouraged as a security feature. 

(b) Interior and exterior lighting shall be uniform to allow for surveillance 
and avoid isolated areas. 

iv. Illumination Levels.  Pedestrian areas shall be illuminated to a minimum of 
one (1) footcandle. 

v. Design of Fixtures/Prevention of Spillover Glare.  Light fixtures shall use cut-
off lenses or hoods to prevent glare and light spill off the project site onto 
adjacent properties, buildings, and roadways.   

vi. Color of Light Source.  Lighting fixtures should be color-correct types such as 
halogen or metal halide to ensure true-color at night and ensure visual 
comfort for pedestrians. 
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c. Architectural Building-Mounted Lighting 

i. Building-mounted lighting may be used only to highlight specific 
architectural features or primary customer or building entrances.  General 
floodlighting of building façades is not permitted. 

ii. Building-mounted neon lighting is allowed only when recessed, or contained 
in a cap or architectural reveal.   

d. Parking Lot Lighting 

i. Luminaire Fixture Height.  The mounting height for luminaire fixtures shall 
not exceed thirty-three feet (33’) as measured to the top of the fixture from 
grade. 

ii. Average Maintained Footcandles: 

(a) The maximum average maintained footcandles for all parking lot 
lighting shall be three (3) footcandles, the minimum average maintained 
footcandles shall be one (1) footcandle.  For the purpose of this 
standard, the average maintained footcandle shall be calculated at 0.8 
of initial footcandles. 

(b) The maximum maintained vertical footcandle at an adjoining residential 
property line shall be 0.5 footcandles, measured at five feet (5’) above 
grade. 

iii. Uniformity Ratios.  Luminaire fixtures shall be arranged in order to provide 
uniform illumination throughout the parking lot of not more than a 6:1 ratio 
of average to minimum illumination, and not more than 20:1 ratio of 
maximum to minimum illumination. 

e. Canopy Lighting 

i. Average Maintained Footcandles.  The maximum average maintained 
footcandles under a canopy shall be 35 footcandles.  Areas outside the 
canopy shall be regulated by the standards in 2.d. above. 

ii. Fixtures.  Acceptable fixtures and methods of illumination include: 

(a) Recessed fixtures incorporating a lens cover that is either recessed or 
flush with the bottom surface (ceiling) of the canopy. 

(b) Indirect lighting where light is beamed upward and then reflected down 
from the underside of the canopy.  Such fixtures shall be shielded such 
that direct illumination is focused exclusively on the underside of the 
canopy. 
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I. HOTELS AND MOTELS 

1. Intent 
These standards are intended to ensure that hotel and motel building design, which 
imparts a strong first impression of the city to visitors, incorporate materials and 
architectural styles that reasonably relate to Overland Park’s natural and built 
context and history.  In addition, these standards encourage hotel and motel 
ground-floor building use and design that contributes to a more active pedestrian 
streetscape. 
 
In addition to all generally applicable building design standards set forth in these 
Commercial Design Guidelines and Standards, hotel and motel buildings shall 
comply with the following specific design guidelines and standards.  In case of 
conflict between the following specific standards and a more generally-applicable 
design standard, the hotel and motel specific standard stated here shall apply. 

2. Building Materials 

a. Façade area at least equal to twenty-five percent (25%) of the total exterior 
surface area of the hotel or motel building shall be surfaced in brick or natural 
stone.   

b. Brick or stone shall be applied to logical places on each of the building's 
façades, and shall begin and end at logical breaks related to the structure of the 
building.  A single, one-story high, horizontal "banding" of brick or stone is 
strongly discouraged. 

c. The remainder of the exterior may be surfaced in stucco, water-managed EIFS, 
or integrally-dyed decorative concrete or ceramic masonry units.  Metal or vinyl 
siding is prohibited. 

3. Internal Circulation Components 
All stairwells, corridors, and other circulation components of the building shall be 
completely enclosed within the building envelope. 

4. Building Form 
When public or semi-public spaces such as the hotel/motel lobby, restaurants, 
meeting rooms, and banquet-facilities are sited at ground level adjacent to a 
connecting pedestrian walkway or adjacent to a "main street," these spaces shall be 
accented with the use of glass and transparent materials between the height of 
three feet (3’) and eight feet (8’) above the walkway or street grade. 

5. Building Architecture 

Significant departures from standardized architectural "themes" intended to market 
or brand a hotel or motel building, such as Swiss chalets or castles, may be required 
to meet the intent of these Commercial Design Guidelines and Standards. 
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J. SIGNAGE 

1. Intent 

Signage must be scaled appropriately to appeal to both pedestrians walking on the 
adjacent sidewalks and to vehicles driving at reduced speeds.  The following sign 
guidelines and standards are intended to create aesthetically pleasing and cohesive 
sign standards while reinforcing the existing context of the infill or redevelopment 
area. 

2. Design Guidelines and Standards 

a. All commercial developments shall comply with the signage requirements set 
forth in Chapter 18.440 of the Unified Development Ordinance. 

b. On all street frontages, signage material shall be integrated into the overall 
design of the building. 

c. Signs shall be located to complement the architectural features of a building 
such as above the building entrance, storefront opening, or other similar 
feature. 
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List of Potential Uses Excluded by Overlay District 

Abattoirs 
Adult Uses 
Automobile Graveyards 
Bottling Plants 
Brick, Tile and Cement Manufacturing 
Chemical Manufacturing 
Compartmentalized Storage for Individual Storage of Residential and Commercial Goods 
Extraction of Earth Products 
Farm Machinery Sales 
Flea Markets, Indoors 
Flea Markets, Out of Doors 
Foundry Casting 
Freight Terminals 
Fuel Oil Dealers 
Furniture Manufacturing 
Golf Driving Range 
Golf, Miniature 
Greenhouses, nurseries etc. 
Hazardous Waste Facility 
Indoor Firing Range 
Junkyard 
Kennels, Commercial 
Landfills 
Light Manufacturing, unclassified 
Livestock Sales 
Manufacturing or Processing 
Manufactured Home, Class A,B and C 
Manufactured Home Parks 
Manufactured Housing Sales 
Outdoor Advertising Sign 
Outdoor Storage Yard 
Petroleum Bulk Stations, Terminals 
Race Tracks, Drag Strips 
Saw Mills 
Skeet ,Trap, Rifle and Pistol Ranges 
Storage of Low Explosives 
Travel Trailer Parks and Campgrounds 
Warehouses 
Wireless Telecommunication Facilities (greater than 160 feet tall) 
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